The Importance of Link Building

When it comes to getting targeted traffic to your website, the importance of link building can’t be stressed enough. Many people put up an attractive and easy to navigate website, and simply wait for people to show up and find them through the search engines. But if they haven’t followed good SEO practices and don’t understand the importance of link building, that wait for traffic can be a long one. 

When it comes to search engine optimization or SEO, link building is just one part of the strategy, but it’s important enough that if you skip that part you’re going to miss out on a lot of traffic and your other efforts are going to be less effective. 

Link building is simply building links back to your website. If someone has a website and they put a link to your site on theirs, that’s link building. If you get a link to your site in newsletters, ezines, article directories, and blogs, that’s link building, and it’s a crucial step in getting more people to come to your website. 

The importance of link building lies not just in the fact that people will see those links, click on them, and arrive at your website, but in how links to your site affect your search engine standings. The more places online that link to your site, the higher your link popularity is. And sites with higher link popularity are typically ranked higher in the search engines than those will few or no links back to their sites. More search engines will index the site, and the rankings will be higher because of that popularity. 

That isn’t the only way link building can help you. If you can get links to your site in places that are considered knowledgeable and respected within a certain industry or that cover a certain subject, your site automatically has more credibility in the eyes of the consumer. “This great site wouldn’t’ have linked to yours if your site wasn’t great, too” is the automatic assumption most people will have. So they’re already more friendly to your content as soon as they see your link. 

The importance of link building is the reason so many people now submit articles to article directories and run blogs that are separate from their main websites. At the end of each of those articles they include a resource box including a link back to their site—this is link building that goes beyond just having a link listed among other links. 

Because the link follows good content that interests the person who found it, they’re already more friendly toward the link because of the information they’ve just read. It’s a marketing double whammy—giving them good content and warming them up to your website, and link building all at the same time. 

Your link at the bottom of an informative article lets you harness the importance of link building, while giving a web searcher good information that makes them want to click on your link to find out what else you have to offer. 

Elle Wood alerts you to businesses and organizations that offer exemplary services and value.  Find out more about link building and how it best serves companies wanting to stretch their marketing dollars by visiting http://www.JustGotLinked.com.

